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              National Agriculture Education Accreditation Council (NAEAC)

C. Course Description

(Fill out the following form for every course. A fill out form should not be more than 2 pages)

	1.Course Code:
	AE-305

	2. Course Title:
	Food and Agriculture Marketing

	3. Course Hours”
	3(3-0)

	4. Course objectives:
	After completing the course, students will have the fundamental knowledge of different issues related to agricultural markets and marketing

	5. Course material and books:
	TEXT BOOKS: 

1. Crawford, I.M. (1997). Agriculture and food marketing management. Africa: FAO publishers. 

2. Kohls, R.L., & Uhl, J. N. (2002). Marketing of Agricultural Products. 9th Edition. New York: MacMillan. 

SUGGESTED READINGS: 

1. Clarkson, K.W., & Miller, R. L. (1997). Industrial Organization, Theory, Evidence and Public Policy, New York: McGraw-Hill. 

2. Scarborough, V. & Kydd, J. (1992). Economic Analysis of Agricultural Markets: A Manual, Chatham, UK: Natural Resources Institute. 

3. Shepherd, G. F. (2004). Marketing Farm Products- Economic Analysis, 4th Edition, Islamabad: National Book Foundation.  

	6.Major Topic of course outline:
	Basic concepts and principles of food and fiber marketing system and its role in development; marketing structure, marketing approaches and problems; Marketing functions; standardization, grading, packing coding, packaging, storage, transportation, information, legislation and management. Marketing margins and profitability; Market functionaries, marketing channels, price variation and stabilization; Concept of supply chain management. Review of agricultural marketing systems in Pakistan.

	7. Total class rooms, lectures and lab sessions: 
	02 class rooms, 03 lectures per week.

	8. Prerequisite by course (s) and topics:
	Completion of F.Sc Pre-Medical/ Engineering

	9. Assessment Instruments and weights (homework, quizzes, midterms, final assignments, lab work etc):
	Assessment Instruments and weights (Assignments and Class Presentations (06 Marks), Mid Term (18 Marks), Final Term (36 Marks).

	10. Text books (or laboratory manuals for laboratory courses):
	Not applicable

	11. Class time spent on (in ٭credit  hours):
	Theory
	Practical Activities
	Other Activities (specify)

	
	 03 hours
	-
	-


٭One Credit= One hour of lecture or three hours of practical work.

